U Y
Ny VE RS\‘
NGUYEN TAT THANH

POSTER

ANH HUONG CUA TRUYEN MIENG PIEN TU (EWOM)
PEN Y PINH LUA CHON BREEZE SKY BAR CUA
KHACH HANG TAI KHACH SAN MAJESTIC

Tac gia: Cao Nguyén Anh Khoi
Bui Huynh A V¥

bon vi: Khoa Du lich

Nam xuat ban: 2026

[©Nolon

Anh huéng caa truyén miéng dién ta (EWOM) dén y dinh lya chon Breeze Sky
Bar ctia khach hang tai khach san Majestic © 2026 boi Cao Nguyé&n Anh Khoi,
Bui Huynh A Vi duoc cip phép theo CC BY-ND 4.0.




o, TRUO’NG DAI HOC NGUYEN TAT THANH

( KHOA DU LICH
ﬂ ‘ NguGi hudng dan khoa hoc: ThS. Dudng Vii Manh Duy
M = .= Sinh vién thuc hién: « Cao Nguyén Anh Khéi

1\ ULTY OF TOURISM

NGUYEN TAT THANH « Bui Huynh A Vy

ANH HUONG CUA TRUYEN MIENG
DIEN TU (ewoMm) m‘sN \'r DINH LU'A CHON E Y vommirot i M

Nghién ctru phan tich anh hudng clia truyén miéng
dién tor (eWOM) dén y dinh Iua chon dich vu tai
Breeze Sky Bar - Khach san Majestic Saigon. D{r liéu
khao sat tir 232 khach hang dugc x&r ly bang SPSS.
Két qua cho thay chat lugng thong tin, do tin cay
nguon, s6 lugng danh gia va s6 lugng danh gia déu

tac dong tich cuc dén y dinh Iua chon dich vu. Trong
¢do, chat lugng thong tin 1a yéu t6 anh hudng manh
"\'nhat.

LY DO CHON DE TAI MO HINH NGHIEN cUU ( PI-IUONG PHAP NGHIEN CUU
eWOM ngay cang déng vai tro PINH TINH
} & quan trong trong quyét dinh Iua CHAY LUONG Phong van sau 10 khach hang
& chon nha hang. (’ THONG TIN ( \ - kham pha hanh vi doc eWOM.

(CLT)
Khach hang thuGng tham khao danh

@ gié trc tuyén trén Google, Facebook, C@ DQNTGII';‘E:::-‘Y Q DINH LUONG

TripAdvisor, Foody trutc khi st dung (TCS) Y DINH o 232 mau khao sat
dich wu. Ll_.l‘A éHQN « Khach héng ti_li TP. H6 Chi

Breeze Sky Bar cd tiém ndng DICH VU Minh _ o

phat trién nhung hoat déng TAI . Tha;mg’do L|\!(m‘t5mu‘c do
llll quan ly eWOM van con nhiéu BREEZE o Phaén tich bang SPSS

han ché. SKY BAR

. A — HUONG DANH (YD) DOI TUONG KHAO SAT
@  MUCTIEU NGHIEN CUU 0 ek TicH cyi M\ }: @ Khich hang d ting sif dung

Xac dinh cac yéu t6 eWOM anh hudng hodc c6 y dinh st dung dich

dén y dinh lva chon dich vu tai Breeze GIA THUYET NGHIEN CUU vu tai Breeze Sky Bar.
Sky Bar. H1: Chat lugng thong tin (+) 17 n P
(V) Panh gi4 thyc trang eWOM cla Breeze H2: D6 tin cAy ngudn (+) :2 sggi:::c: ';T:h':“c“
Sky Bar. H3: S6 Iugng dénh gi R ;
A A . : ong danh gia (+) pe A 4 i
0 Dé xust gidi phap nang cao hiéu qua Ha: Hurong danh gia tich cuc (+) I Hoi quy tuyén tinh da bién.
quan ly eWOM. ;
4. KET QUA NGHIEN CUU 5. THUC TRANG CUA BREEZE SKY BAR 6. GIAI PHAP VA DE XUAT
R2=55.1% . M6 hinh gis DIEM DANH GIATRENCACNENTANG (05/2024) ¢ NANG CAO CHAT LUQNG THONG TIN
Khuyén khich khach viét revi hi tiét (= 1
thich 55,1% su thay di trong y ’ ﬁ C% i_a t) ke,‘ﬁ: h,rl,ch anhac the3 (ST il a3 (65 e
el MR Ergn e [en ] 186 & , TANG PO TIN CAY NGUON
gam 9 d:’_‘flgs'a dz'.‘",‘/gs'a dam 9 2 Hop téc vdi Food Blogger, KOLs uy tin.
MUC DO ANH HU()’I‘!G cUA CAC YEU TO DIEM MANH | ,.Md;,].liha(:h hang thén thiét, doanh nhan chia se
B i (HF SO BETA) + Rating trung binh 4.15/5 - kha tét. ral hgiysm.
Chat lugng thdng tin (CLT) E— 0,312+ Khéng gian dep, view séng Sai Gon &n tugng.
Do ,tm el e T (TCS) 0,268 HAN CHE , Lo . 100% danh gia dudc phan hdi trong vong 24 gid.
HuGng danh gio (HOG) 0,245 MM + 56 Iugng danh gia thap hon d6i thu Ca nhan hda ndi dung phan hdi, th& hién su’ quan
S6 Iugng danh gia (SLD) [ 0,189 WM + 45% review dudi 50 tir, thidu chi tiét. Bm.

KET LUAN
- eWOM ¢6 anh hudng tich cuc dén y dinh Iya chon dich vu tai
Breeze Sky Bar.

- Breeze Sky Bar can tap trung néng cao chat lugng thong tin
% va do tin cdy clla eWOM gia tang y dinh Iua chon dich vu

>2< TAI LIEU THAM KHAO
- Filieri, R. (2015). What makes online
reviews helpful?

- Xu, Q. (2014). Should I trust him?

- Chét lugng thong tin I yéu t6 tac dong manh
nhat.
- Khach hang quan tam nhleu dén ndi dung ch| t]et

= va do tin ca‘ clia ng
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