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210 HINK NGHIEN Cl

Dé tai nghién clu anh hudng cla review Mo hinh SOR (Stimulus — Organism — Response)

am thuc trén TikTok dén quyét dinh lua
chon nha hang cla thé hé Gen Z tai STIMULUS
TP. H& Chi Minh.

RESPONSE

GIA THUYET NGHIEN cUU

(KICH THICH) (PHAN HOI)

“n ¥ g + Hinh anh mén an + Cam xic tich cuc , H1: Stimulus — Organism (+)
Muc tiéu nghién cuiu: (thich tho, hao hing) « ¥ dinh tim hiéu
e N ¥ ; LI e NG - ich thi, hao him : 115, DA fio o . =
« Danh gia mdc 4% anh hudng cua cac yéu i 1 - Q 1in cay reviewer
t6 tir review 3m thuc trén TikTok. « Am thanh - hiéu img * « Niém tin ddi vai ndi * + Luu/Chia se video Migm tin (+)
» Phan tich tdc déng clda cam xuc, niém tin « Cach quay dung dung review + Lén ké hoach trdi nghiém = H3: Cam xic tich cuc —
va nhén thuc dén quyét dinh lua chon « Tuong téc cla video « Nhin thic vé tinh hiu ich Quyét dinh (+)

« Lua chon nha hang

nha hang cua Gen Z. cla théng tin

« DO tin cay reviewer H4: Nhan thuc hdau ich —

« D& xuat ham y cho nha hang va ngudi
Quyét dinh (+)

sang tao ndi dung.
HS: Miém tin — Quyét dinh (+)

Déi tugng & pham vi:

« Dai tugng: Ngudi tiéu dung Gen Z (18 - 26 tudi)
« Khéng gian: TP. HS Chi Minh

« Thdi gian: Nam 2026

3. PHUONG PHAP NGHIEN CUU

@ D0l TUONG & PHAM VI EI.E PHU'ONG PHAP ﬁ KY THUAT ﬁ‘i XU LY DO LIEU
Gen Z (18 — 26 tudi) Nghién ctiu hén hop + Thao ludn nhém, tdng hop tai liéu SPSS - Théng ké md ta,
TP. Ho Chi Minh (Binh tinh + Dinh lugng) « Khao sat bang bang hoi Cronbach's Alpha, EFA,
Théi gian: 2026 (online & truc tigp) Héi quy tuyén tinh nguadi tra Idi

4. KET QUA NGHIEN cUU

4.1, THUC TRANG SU DUNG TIKTOK TAN SUAT XEM REVIEW AM THU'C

4.2. DPANH GIA CAC YEU TO ANH HUGNG (Thang do Likert 5 muic)

worccami

THEN GLAN SU7 DUNG TIKTOK MOI NGAY (nedsS) TREN TIKTOK (n=45)
6.7% 6. 7% M bién Nji dung Biém TB | M bién NGi dung DWém TE  M& bién NGi dung Biém T8
HAT | Hinh anh mdn an hip dbn i 413 CINT Thech thia ke xoim révtw L
Teq | Guan thm nhd hing dugc 380
KOLKOC gidi thidu
26,7 HA?  Cichequaydyngvideochiy | 413 | N2 | MuSnfmhduthémvinhining 427
HAZ A thanh, hidu ing thich thi | 4,21 cna | TRNgredewoOTEngEm | L oo Toz | T Weng reviewer oo nhilu 387
46,6% | SR | kinh nghiém &m thc
) HA4 | Nbidungreviewsinhding | 420 | CN4 | Théng tin review hiuich 429
_ : . [ . D by this hie bk resdeswer cd
B Dudi 1 gi&r (3 ngudn) B Hiém khi (3 ngurdi) | HAS | Videogilphirivdungdhon | 400 CNS | Hio hing mudn thirmén an 407 TC3 Rl 407
B 1-2gi¥ (3 ngudi) B Thinh thoang (12 ngudi) v rh hbrg
2 — 4 gig (21 ngudi) Thuding xuyén (21 ngudi)
B Trén 4 giér (18 ngurdi) ! Rt thuting xuyén (9 ngudi)
Trung binh 413 Trung binh 419 Trung binh 3,91

86,6% ngudi tham gla sir dung TikTok 66,6% ngudi tham gia thudng xuyén = : N , . i it : . L
"y Két qua cho thay cac yéu to tir review am thuc trén TikTok cd tac ding tich cuc dén nhin thirc,
tir 2 iy trds 1&n mdi ngdy. hiodie rét thutmg xuydn xem review Sm thue. T/

& cam xdc, niém tin va tir dé anh huding dén quyét dinh Iua chon nha hang clia thé hié Gen Z tai TP, HA Chi Minh.
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